April 2010

Volkswagen now within DDB Bucharest portfolio of brands

Following a local pitch DDB Bucharest took over Volkswagen account in April 2010. The win covers both passenger cars and commercial vehicles. The VW Jetta campaign "It looks expensive but it's not" and the new Touareg launch are the first communication initiatives of DDB Bucharest and the Porsche Romania VW marketing team. 

With decades of common history the two brands, DDB and Volkswagen had revolutionized the advertising in the 50s. 

Valentin Golban, Account Director at DDB Bucharest: “Any advertising agency in the world would like to work for Volkswagen brand. We intend to make this collaboration memorable. But as per Bill Bernbach famous saying "the magic is in the product" so this will be quite easy.

Sebastian Vlasceanu, Porsche Romania Marketing & Communication Manager, reminds that the automotive market is at the 2002 level so the communication people's mission is more difficult than ever. “I'm confident that together with DDB will find the solutions that fit best the current context". 

