January 2009

DDB Bucharest signs the launching campaign of the new Lipton Pyramid tea

The integrated campaign announces a special premium product entering the market, Lipton tea in bags with a revolutionary pyramid form. 

The challenge consisted in building a perfectly integrated campaign having as starting point a few executions that helped launching the product in other European countries. The campaign aims at bringing rapid notoriety to the new product, communicating innovation and positioning the new tea varieties as premium for the category they are part of. 

The approach was a 360 degrees one, from print, OOH, TVC, Cinema, to visibility elements in malls, activations on the mountain sky resorts (Predeal and Poiana Brasov), and sampling in shops and offices. 

The campaign speaks about the benefits that come with the new tea bag shape –more space for the infusion, stronger taste and aroma- and about the exceptional quality of the ingredients: long tea and plants leafs, big pieces of fruits and spices. The new varieties are in equal measure attractive in terms of exquisite tea selection, reserved until recently to the experts, as well as through the superior aesthetic aspect of the pyramid bags. 

DDB Bucharest is a member of the DDB Worldwide Communications Group Inc (www.ddb.com). 

Founded in 1996, DDB Bucharest offers fully integrated communications services to a host of multinational and local clients. DDB Worldwide Communications Group is the fourth largest consolidated advertising and marketing services global network and the most awarded agency network in the world according to Creativity magazine 2006. Four-time winner, Adweek and Advertising Age Global Network of the year, DDB was also named the World’s Top Network in Europe by the Gunn Report in 2006 and 2007. With more than 200 offices in over 90 countries, DDB believes that creativity is the most powerful force in business.

