Oct 2008
DDB created and produced Alpha Bank’s new campaign for SME 

DDB has adapted the Flexibility creative platform having central point the Lego pieces to SME specific needs. Starting from the idea that for small and medium businesses the products that Alpha Bank puts forward are simply resources, the solution found was personifying each offer and transforming it into a “Resource”, portrayed by a “Lego” animated character with its own features and specific role. The campaign runs in TV, Radio, Print, and Internet between December 2008 and January 2009.

Catalin Manciuc, copywriter: “In the IMM Premier campaign we play with the Lego pieces in a different manner. This time, they have their own personality. This time they do not combine to create different shapes, as it happened in communicating the products addressed to consumer market. Now each of the pieces is a resource ready to help the entrepreneur. It is a decision dictated by the necessity of a different type of communication for a different target.”

DDB Bucharest is a member of the DDB Worldwide Communications Group Inc (www.ddb.com). 

Founded in 1996, DDB Bucharest offers fully integrated communications services to a host of multinational and local clients. DDB Worldwide Communications Group is the fourth largest consolidated advertising and marketing services global network and the most awarded agency network in the world according to Creativity magazine 2006. Four-time winner, Adweek and Advertising Age Global Network of the year, DDB was also named the World’s Top Network in Europe by the Gunn Report in 2006 and 2007. With more than 200 offices in over 90 countries, DDB believes that creativity is the most powerful force in business.

