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DDB Bucharest Loves Ice Cream!

The beginning of 2009 has brought new clients to DDB Bucharest. Following a long and successful collaboration, Unilever trusted DDB with a very important task: launching the Algida ice cream in Romania.

The story of the “Heartbrand” has begun in 1980, and since then is present in over 40 countries, becoming the most beloved ice cream in the world, thing not hard to imagine as its entire philosophy evolves around the idea of making people happy. 

Regarding the new collaboration between Unilever and DDB, Daniel Barbulescu, Category Manager Unilever, has declared: 

“Unilever is the worldwide ice cream leader with annual sales of 5 billion Euro. We’ve decided to launch in Romania, under the Algida umbrella, some of the best sold ice cream brands in the world. The Algida ice cream portfolio includes Magnum – most famous and top seller ice cream brand in the world, Carte d’Or – no 1 desert brand in Europe, Cornetto – the icon of cone ice cream, Viennetta, Big Milk – a brand specially designed for the Romanian market – Cucciolone, Kolorki and Twister.

The Algida launch is a strategic priority for us and collaboration with DDB made this launch a success story.”

On her turn, Mirela Angelescu Managing Director DDB Bucharest, thinks that: “For Unilever, launching Algida means entering a new and important category on the Romanian FMCG market. We have realized the stake of this from the very first brief and now being in the middle of the season, having all campaigns and activations on air we know that we have the capacity to manage critical multi-brand launches.”

For the launching of the famous ice cream brand, we have prepared an integrated campaign that incorporates materials developed at a central level with local activations for Magnum, Big Milk and Carte d’Or - in store, in the big cities and at the seaside.
DDB Bucharest is a member of the DDB Worldwide Communications Group Inc (www.ddb.com). 

Founded in 1996, DDB Bucharest offers fully integrated communications services to a host of multinational and local clients. DDB Worldwide Communications Group is the fourth largest consolidated advertising and marketing services global network and the most awarded agency network in the world according to Creativity magazine 2006. Four-time winner, Adweek and Advertising Age Global Network of the year, DDB was also named the World’s Top Network in Europe by the Gunn Report in 2006 and 2007. With more than 200 offices in over 90 countries, DDB believes that creativity is the most powerful force in business.

